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Stripe Tease
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TREND REQUEST

You can go all out or just add a 
piece to brighten your wardrobe.  
Stripes are all the rage and you 
can’t get around them. Just 
remember the vertical rule. 

Stripes can be your friend.
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Do you ever wake up some days and ask yourself “How did I get here?” When
we decided to do our RETROFITTED issue it was one of those days. The world
is rapidly changing around us and yet there is this surge of nostalgia that lingers.
This nostalgia or ‘retro’ emergence is not only a huge movement in fashion as of 
late but we are also met with the daily tasks of realizing the world has most definitely
changed. We have words like “influencer” and “instafamer” that up until recently, were 
terms that were not acknowledged in the dictionary.  In fact, they may not be listed now 
as I’ve noticed my computer refuses to see “influencer” as a correctly spelled entity.

Given all of this change we just wanted to bring back a little nostalgia  in our SPRING
ISSUE  and in the process touch on the rapidly growing social network around us.  It’s ok
to feel as outdated as an iphone 4 but don’t hang on to it too long or you will miss out on  this new world 
around us.  Perhaps in the process of embracing the concept of change we
might find out we too are “influencers.”  Wouldn’t that be grand?  
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Everyone loves a good makeover and our girl 
Frenchie has been needing an update for awhile. 
Say bon voyage to the basic French Manicures of 
the past; this new twist on an old classic is more 
playful and sassy than ever! It’s a rendezvous 
between the classic architecture of a french 
mani, but with modern elements, such as bursts 
of color in unexpected places. We recommend 
trying retro colors like yellow and green to be 
très chic for spring. And yes, don’t feel déjà-vu 
if we encourage you to work last year’s negative 
space trend into your mani, it’s still got that jé 
ne sais quoi! 
Even geometric variations can make frenchie seem 
fresh again. We love playful shapes replacing the 
classic round tips, a stripe of color at the nail bed, 
or four sided framing of the nail itself. If you’re 
really wanting to tie it all together, try a ménage-
à-trois between your nails and your makeup by 
keeping all the colors matchy-matchy. The one 
rule when riding the french new wave? It’s hip 
to be round, almond or squoval, but square is a 
The French New Wave OR Le Nouveau Frenchie.
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Location provided by Denise Kading. Palm Springs Ca.



 I’m pretty sure when John Hughes wrote this infamous Ferris 
Bueller line he had no idea just how obsessed we would 
all become with taking a look. Ferris Bueller came out in 
1986.  1986!  Since then teenagers and adults alike 
have plastered themselves across the boards not only 
illuminating us with their insights and lives but showing us 
EVERYTHING.  
This “showing us everything” on instagram, twitter, 
snapchat, vine, and for the ones who haven’t 
really caught on the oldly but goody Facebook  is 
exactly what is allowing a clever Millennial 
generation, correction those Millennials who are 
savvy enough to use it, how  to launch careers 
which otherwise may or may not have taken off.  
We as viewers or even participants in this social game 
want to know about everything.  And they are more than 
willing to tell us what they like or better yet what we should like  
from food, fashion to beauty and where to go...we want to know.  
We want to know everything! So my question to all is “Where do you 
think Ferris Bueller would be on this “influencers” scale?  A 1 percenter 
no less.
We sat down with Hailee Keanna our Spring issue covergirl, or 
@HAILEBOBAILEE as she’s more frequently referred to, 
to ask her about her path to becoming an “influencer”,what she i
nfluences and  how industries have changed to cater to social 
media. This is what she had to say..
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Quirky, cute, stylish, and downright adorable.  These words could be used to describe Maria 
Stanley,  the design-mind behind the girly brand HARLYN.  We met up with Stanley in her 
Silver Lake, California home to run through her latest collection, talk about her direction behind 
the increasing popularity of the brand, and how at such a young age she manages to keep it all 
together.

TEAM CREDITS: 
Styling Audrey Brianne 
Beauty Lori Leib

How can I explain the deMonica AKA Monica 
Orozco?  She is a force of nature.  I think of 
her like a storm of creativity and genius that is 

relentless. This is most definitely a good thing for all of us.  
She inspires.  She makes us think.  She pushes boundaries 

and I actually mean that because the term is overused.  I’ve 
known Monica for over 10 years now and I feel privileged that 

we were able to work on a few collaborative motion projects 
together.  Monica is both master and puppet.  Most of her work as 

of late involves her being both subject and photographer.  You may 
take a moment and think about how difficult that is to accomplish 

when you are creating complex images.  Monica blows my mind.  If you 
view her work, you will feel the same.  That’s all you need to know.

MonicaDe
By CHRISTOPHER BREDESEN



TEAM CREDITS: 
Styling Audrey Brianne 
Beauty Lori Leib

A
HOW DID YOU GET STARTED IN PHOTOGRAPHY?
Throughout my 20’s I felt like a lost soul, not knowing 
what I was going to be doing with my life. I had not 
connected with any classes in school. My buddy Jeff, 
who is a graphic designer, worked from home and made 
great money. I knew I wanted that lifestyle. (Laughs) 
When I was around 28-years-old, I decided to take a 
Graphic Design class at Los Angeles Valley College. I 
sucked as a student and as a graphic designer but 
in that class we were required to own a manual film 
camera. It was the first time in my life that I felt a strong 
connection to  “something”,  this “thing” communicated 
with imagery and I found that extremely fascinating. This  
curiosity led me to take classes at Pierce College and 
then Santa Monica College. I have to emphasize that I 
wasn’t a very good student, I have a hard time focusing 
and photography was actually quite challenging as it 
turned out to be a very technical career. I was extremely 
lucky to have had great teachers/mentors/classmates, 
who were all patient, very supportive, and pivotal for me 
in not giving up. I’m glad I stuck to it. Sometimes it just 
takes a long time to find your voice. Here I am now using 
photography to communicate. I couldn’t be happier.

HOW DO YOU FIND INSPIRATION FOR YOUR WORK?
Life, the world we live in, fashion, art, mood swings, 
aging, time, joy, darkness, words, the absurd, icons, the 
amazing visuals that are out there. Social media  pumps 
me up on daily basis.

Androgyny 
BEAUTY: Leslie Rodriguez
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“Sometimes it just takes a long 
time to find your voice. Here I 
am now using photography to 

communicate. I couldn’t 
be happier.”



YOUR PHOTO A DAY SERIES HAS GARNERED A 
LOT OF RECOGNITION.  HOW DID THAT IDEA COME 
ABOUT AND HOW DO YOU STAY MOTIVATED WITH 
SUCH A TIME-CONSUMING PROJECT?
Passion. I have so much excitement to explore as much 
as I can. I’m constantly inspired by life, the world we live 
in, the times we live in, the people that surround me. I 
want to say so much via my imagery. Some people get it, 
some people don’t but if it speaks to one person, my  job 
is done.
I think Photo a Day has been successful because it hasn’t
been perfect from the start, it’s a playful/fresh approach
to photography and it’s very accessible. I make fun of 
myself and the place I live in. Also, because it’s been 
posted daily for many years now, my audience has seen 
me grow as an artist. They have been a huge part of that 
development. 

BEING THAT YOU ARE BOTH THE SUBJECT AND 
PHOTOGRAPHER, CAN YOU TELL US A BIT ABOUT 
THE PROCESS AND DIFFICULTIES INVOLVED IN 
SHOOTING WITH YOURSELF AS THE SUBJECT?  DO 
YOU FIND IT EASIER TO USE YOURSELF AS THE 
SUBJECT RATHER THAN A MODEL?
I find it easier because I’m always present when I need 
to shoot. I also know what works for me as far as the 
styling goes.
The difficulty happens in self-portraits because certain
angles are hard to shoot, focusing can be tricky at times, 
as well, but I’ve created a system that works for me 
because of all the hours of practice that have gone into 
doing this project.

SOME OF YOUR COSTUMING AND STYLING IS 
ELABORATE.  HOW DO YOU FIND THE COSTUMES 
AND CLOTHING YOU USE?  DO YOU USE A MAKEUP 
ARTIST OFTEN?
I’m mostly a one woman show. I find locations, light 
them, style myself, apply the make-up, photograph the 
shot and do the retouching.
I’ve only used a make-up artist a couple of times, Leslie 
Rodriguez, for the images “Androgyny” and “Appreciate.”  
I recently collaborated with a super talented hair stylist, 
Eusebio Aynaga, he styled the amazing wigs in “Equality’, 
“Marionette”, Exaggeration” “Weed Wacker” “Keynote.” 
His talent has elevated my newer work by introducing 
new characters.
I shop for the clothing & props myself. I gravitate towards 
designers that have a modern retro look.
Trina Turk, Marc Jacobs, Ted Baker, Karen Millen, Reiss.
Being that most outfits are only used for one shot, I try 
and use studio services, although, most of the time I do 
end up buying clothes because I’m a clothes whore. 
(Laughs)

SINCE THIS IS OUR RETRO ISSUE, IS THERE A 
FAVORITE TIME PERIOD(S) YOU LIKE TO SHOOT?  
IS THERE A TIME(S) THAT YOU FEEL IS MOST 

POWERFUL IN PHOTOGRAPHY?  PHOTOGRAPHERS 
WHO INSPIRE YOU THE MOST PAST OR PRESENT?
I like so many different types of photography but I do 
tend to gravitate towards iconic images that I’ve seen 
during my lifetime. It all depends on the subject matter.
For a while I was hooked on the 50’s-60’s, but I also tend 
to shoot stuff from the late 70’s to the present. I love 
photography and I think that’s what shows in my photos.
I admire many photographers: Helmet Newton, David 
LaChapelle, David Bailey, Diane Arbus, Cindy Sherman, 
Richard Avedon, Robert Mapplethorpe, Guy Bourdin, 
Herb Ritts, Gregory Crewdson, etc. They all have a 
fashion sensibility to them.
Also, I’m influenced by strong iconic artists that have 
changed their looks or have used their eccentric looks to 
captivate their audience: Madonna, David Bowie, Cindy 
Sherman, Salvador Dali, Siouxie Sioux, etc.
Bowie has been a key figure, I love how he has explored in 
a very playful way his different alter-egos throughout his 
career. It’s easy as an artist to move from one character to 
the next, alway moving, always growing, always curious. 
Complete freedom.
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WHAT DO YOU THINK MAKES A GREAT IMAGE?  HOW 
WOULD YOU DEFINE AN IMAGE THAT TRANSITIONS 
INTO ART RATHER THAN JUST A PHOTO? 
This is a hard question. I guess for me a great image is an 
image that touches the viewer and demands a response. 
A curiosity. A wanting to see more.  Humor for me is an 
emotion that I like for someone to experience. 

CAN YOU TALK A LITTLE ABOUT YOUR FAMILY AND 
HERITAGE IN REGARD TO YOUR WORK AND YOUR 
PAST?  HOW HAS IT SHAPED YOUR WORK?
I grew up in a hood of the San Fernando Valley. I am 
first generation Mexican-American. Most of my parents’ 
family members lived within a 3 mile radius. It was all very 
“Mexican”. 
I wasn’t exposed to any forms of art as a kid with the 
exception of family members singing at family gatherings. 
Now that I look back, they were actually very talented 
and passionate singers.
Passion, I’d say, is the key ingredient for the work I create. 
Not sure if being a “Latina Female Artist” makes me more 
passionate but I was surrounded by that on a daily basis.
My dad was a very open-minded father and had a zest 
for life.  He was a big joker. He lived for the moment. 

He loved to make people laugh. My mother on the other 
hand was extremely shy and not very confident but she 
had a certain “something” about her. I remember as a kid 
seeing her apply her thick black eyeliner make-up and 
she could transform herself from mother to vixen. I really 
enjoyed seeing that process. As I’ve grown older, I look
like my mother and all those physical traits that she hated
about herself, I now shoot them with pride. I know
that would make her happy (both my parents passed
away about 16 years ago).
Many influences for my photography I can trace back
to the 70s. Endless hours of TV sitcoms. The music
blasting in the big brown van while riding in the back of it
with all my cousins. The 50’s influenced make-up that
my mom wore. The bright cheerful rampant colors that
Mexicans love. And most importantly the Mexican way of
making fun of yourself as a survival method.

WE DIG

Marionette (above) Keynote (right) shot in the Art Installation “Striped World” by Artist Amy Kapps.  HAIR: Eusebio Aynaga
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“I’m constantly inspired 
by life, the world we live 

in, the times we live in, the 
people that surround me.”



WHEN I LOOK AT YOUR WORK, I ALWAYS SEE A 
STRENGTH IN THAT YOU NEVER SEEM AFRAID TO 
SHOW YOURSELF IN ANY SITUATION.  WHETHER 
THAT BE SEXY, GOOFY, VULNERABLE OR THE LIKE.  
IS THERE A LINE FOR YOU EVER WHERE YOU THINK 
“I PROBABLY SHOULDN’T DO THAT?”
I tend to throw myself at anything without thinking of the
consequences. I recently saw a couple of goofy images 
of mine where I was like “what the fuck? I can’t believe 
I put myself in that situation, I could have hurt myself 
physically”. People in the US are quite conservative. I
worry about showing too much because it might affect 
how people view me. They might not see me as a real 
artist. 

WHEN PEOPLE LOOK AT YOUR WORK, HOW DO 
THEY RESPOND? HOW DOES IT SPEAK TO THEM?)
My audience is great at responding on social media 
(Facebook/instagram)
They pump me up with their comments and feedback. 

What I love is that it’s instant. That’s an important aspect 
for someone with my personality, haha. Most comments 
I get is that my Photo a Day brightens their day and  that 
they look forward to seeing what comes out of my head. 
That giggle is what I strive for in most of my images. Also  
it’s  been interesting to see what images certain people 
gravitate towards. 
One big milestone just happened during my exhibit at 
Ted Casablanca Gallery in Palm Springs (exhibit is on 
view till April 18th, 2016).
A collector bought a piece of my work titled “Divorce”. 
This large scale self-portrait portrays a super campy lady 
wearing an extremely large blonde wig, she’s about to eat 
her salad while holding a cigarette. She looks dissatisfied. 
Her facial expression is priceless which makes it a funny 
image. The lady who purchased it told Bruce Bibby, the 
gallery owner, that she had just gotten a divorce and felt 
that this piece would heal her through the process. It’s 
rewarding knowing that an image of mine can bring joy 
into someones life.
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WHAT’S NEXT FOR DEMONICA?
I’m still very inspired by this project. 
I don’t post everyday because more 
production is involved now. I do have 
many ideas of styles/eras/themes that 
I want to explore. I also want to start 
adding new characters to my self 
portraits.
More exhibitions are in the works.
I also would love to explore different 
mediums, I have ideas for making 
short videos with the same deMonica 
sensibility as my photos with a hint of 
vintage/iconic/silly/fun stories. Videos 
with a deMonica  twist :-) I’m partnering 
up with a super talented filmmaker, my 
great friend Chris Bredesen.

“Monica and Beyond” will be traveling 
to The Co-Op, Ace Hotel, Palm Springs, 
April 25th-May 1st. Opening reception 
April 29th, 2016, 5-8pm.

FOLLOW DeMONICA

Weed Wacker (Left)
Equality (Above)
Exageration (Right)
HAIR: Eusebio Aynaga
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www.demonicaphoto.com
Instagram: demonicaphoto
tedcasablanca.com/monica-orozco/
Facebook.com/monica.orozco.33865



























CHRISTOPHER ROBIN BREDESEN - EXECUTIVE EDITOR                                                                 
              CO-FOUNDER

Chris began his career in documentary film over 15 years ago following dirtbag 
skateboarders around the world.  Thus began his passion, thereafter continuing 
his studies and receiving a B.A. in Journalism from the University of 
Oregon.  He is an award-winning editor and has worked in the commercial, 
feature, TV, and documentary genres.  For the past 9 years, Chris’ focus has 
been on fashion and beauty in both print and film.

www.bredesenproductions.com                                                                                

SHELLI WRIGHT -  EDITOR IN CHIEF
            CREATIVE DIRECTOR

Shelli Wright is a Fashion Photographer residing in Los Angeles, California.
After obtaining a BS in Journalism Shelli continued her studies in Paris at 
Parsons School of Design.  It was that stint in Paris that inspired Shelli to follow 
her passion for Fashion and she began shooting models for agencies in Paris, 
London, NY and of course back on the west coast in her home town of Portland 
Oregon.  Now working over 15 years in Southern Cal, Shelli decided to enlist 
director/editor and partner in crime Christopher Robin Bredesen to start what is 
now Bisous Magazine.  A platform for other creatives like themselves to forge 
relationships and friendships worldwide and put out what they think to be a pretty 
bitchin’ mag.

http://www.shelliwrightphotoworks.com

ANDREA CANSLER - BEAUTY EDITOR

Andrea brings over 12 years experience in medical dermatology, beauty, and the 
entertainment industry. She is a writer, comedian, and lover of all things aesthet-
ic: a twisted “Dear Abby” of the beauty world. She loves: the movie “The Jerk,” 
red lipstick, and animals. Hates: driving backwards & when people don’t say 
“thank you.” Indifferent about: tap water.  

SEBASTIANO MARINO - WEBMASTER

Euro transplant... like bikes.



AUDREY BRIANNE - FASHION CONTRIBUTOR
Audrey Brianne is an LA-based full-service wardrobe stylist with offices located 
in the heart of West Hollywood on Sunset Boulevard. Her career boasts work 
experience at renowned companies such as Tommy Hilfiger, Betsey Johnson 
and People’s Revolution, a fashion design degree from FIDM and styling 
endeavors in both New York and Los Angeles.

l

NATALIE DE GROOT - FASHION EDITOR

Is a fashion designer born and raised in Los Angeles. After designing for 
successful lines Natalie now freelances as a design consultant and is currently 
working towards releasing her own clothing line.

LILA JOY GINSBURG - ART DIRECTOR
“Joy of all trades” conquering the world one horseback/adobe/acting/marketing/
arts project at a time. Or all at once, whatever the job calls for.

PAULINE MA - EDITOR AT LARGE
Writer, editor, and digital communications professional specialized in beauty, 
fashion, and lifestyle.  Despite working in digital, she is also an overwhelmingly 
passionate paper goods enthusiast. Find her being a flâneuse, finding new #nomz, 
and listening for good stories in New York City. www.paulinema.com twitter/insta-
gram: @paulinelma



GUEST LIST

SORMEH SALIMPOUR writer
Sormeh Salimpour is the co-founder and creative director of Sormeh Lifestyle. Her work 
experience includes a long-term internship at fashion PR firm People’s Revolution, as 
well as assistant to celebrity stylist Monica Rose. Sormeh prefers daisies to roses and 
believes that no look is complete without the perfect arm party. 

PAIMAN SALIMPOUR writer 
Paiman Salimpour is the co-founder of Sormeh Lifestyle and is one of California’s 
cutting edge lifestyle designers. She is known for her out of the box thinking combined 
with an extraordinary sense of imagination and wonder. Paiman prefers globe trotting, 
books, and living in a roofless ruin over the perfect adobe.

REKHTMAN OLGA photographer
Olga Rekhtman is a Russian fashion photographer. In her works she combines 
an art of photography with the art of fashion magnifying the beauty of these two 
worlds by her talent. Olga lensed our cover shoot in Bali.

SIMONE McALONEN beauty contributor
Simone currently lives in Los Angeles and is our regular beauty insight
contributor.






