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SUMMER

Swimwear doesn’t really leave much to
hide by way of shape and size. Choose a
suit that makes you feel confident there’s
a whole bunch of styles to choose from this
Season. So go out there and strut your

stuff ladies. This Beach is yours.
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PLUNGE IN

Droppifl,:é; it like it’s hot‘flas
never been more prominent as
necklines plunged south this
season in swimwear. Keep it
classy ladies, may be suggest
some wig glue to keep your girls
from encountering the “peek-
a-boo” slip out.
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BEACHY BABE

Sporty, bond-like neoprene
scuba looks worked their way
into 2016 again. We can’t help
but wonder if the high collar
leaves an interesting tan line?
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TREND REQUEST Il

BIRTHDAY SUIT

Just because you can go Euro topless
on Venice Beach now, doesn’t mean
we condone streaking in public.
Nude colors and pale tones were
very popular this Summer.
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ONCE YOU GO

Black in swimwear it’s difficult to
break the habit. Lucky for those
who love to keep it simple, there
are plenty of styles of swimwear
that plan on never going back.

CUSHNIE ET OCHS
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CUSTO BARCELONA

ANNA SUI

PRINTS CHARMING

Whether it was floral, paisley,
stripes or dots prints ruled the
catwalk. We all know prints
hide flaws. So go out there and
£y be flawless with this Season’s Y

\t hottest trend in swim. .!;
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GYPSEA

SUN BLOCK

Geometric blocks of color or lack

of color is not only sliming but

screams CHIC. This summer why

not go architectural and suit up
with style.

TREND REQUEST Il

KOCO BLAQ



% cleanlogic

bath & body care

The Shower, Perfected.
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F.ditors

We love SUMMER! It was time for a LOVEFEST to show our readers just how much. This
issue you'll find romantic travel destinations, sultry summer fashions, food to light your

fire and beauty to keep you protected.....from the elements. Our cover editorial takes us back

to one our favorite Muses Bianca Alexa who graced our first cover 4 years ago and we have
several new photographers hitting the scene from around the world sharing their fashion forte for
your viewing pleasure. 5o sit back, grab a glass with an umbrella and love your time in the sun.

We at Bisous thank you for your support.

Shelli Wright
Creative Director / Editor in Chief

Christopher Robin Bredesen
Co-Founder / Executive Editor
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Summer guide to fashion and items you’ll LOVE

18,

y )  sill mini dress

$a00
|
|

CAROLE SHASHONA empower mist
$50 www.barneys.com

$268 www.Zimmermanwear.com

£
Iy - .
~ B5F " Grand Ocean Blue Australian Opal
$228 www.zadaafficial.com

a4
0

BANDOLIER iphone 6
siver studs:
$96 www: bandolier.com
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KEEP ON

j__ TRUCKING-
W/ J’ D _

" LUXE:--
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ashion is an ever changing indust It’s filled with
mnovative ideas, (*hdnglno seasons, and the next big thing.
We fell madly in love with the idea of a traveling b()utl([ue
Fashion coming to you, a pop up without the shop! J()ulana Fortaleza, a
grad from I¥ U)M and Tyler Kenney a professional poker player did just that!
\\ ith a ‘all in mindset” and the ‘fashion vision’ combined the

JD LUXE mobile Boutique the first of it’s kind in Los Angele;.
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WHO IS JD LUXE (TELL US ABOUT THE COMPANY
AND THE MAIN PLAYERS WHERE YOU RESIDE AND
WHERE YOU CAME FROM?)

J.D. LUXE was built from two dreamers that wanted to create an
innovative atmosphere for shopping and bring together emerging
and local designers. We operate out of Mobile Boutique collaborate
with different brands, create pop-up events as well as have our
stationary “Truck + Mortar” at the newest Westfield, The Village.
We designed our store models to be easy to navigate, artistic, and
exciting. We provide a wide selection of popular designers, one-of-
a-kind pieces, and trending fashion. The J.D. LUXE store is for the
badass boho babe who is always on the move, so we aim to provide
her with all of her fashion needs while being as accessible and helpful
as possible.

The main players are Jordana Fortaleza and Tyler Kenney. I, Jordana
Fortaleza grew up in Los Angeles, California and graduated from The
Fashion Institute of Design and Merchandise focusing on Product
Development. I've always loved fashion and being able to mix
my “high-end” pieces with my trendy affordable pieces where a
lot of J.D. LUXE is inspired from. Between Tyler and I, I would
consider myself more of the visionaire and him as the executer of
the company. Tyler Kenney is from Long Island, New York. Always
open to new ideas, opportunities and experiences, Tyler bought
into my vision and our partnership was formed. From ground up he
designed and built our first Mobile Store with assistance from his
mentor father. When J.D. LUXE expanded to its new location with
Westfield Malls Tyler designed and built the evolved model.

SO JORDANA, YOU CAME FROM A FASHION
BACKGROUND HAVING ATTENDED FIDM. DID
YOU AT FIRST WRESTLE WITH THE IDEA OF A
FOCUSING ON YOUR OWN LINE OR WORKING
FOR ANOTHER BRAND?

To be quite honest, I knew I wanted to have my own line “one day”.
That was my goal after attending FIDM, I just didn’t know it was
going to be sooner than expected. I thought I would do the typical
fashion graduate student route and get some hands on experience
for a couple of years. Never in my wildest dreams did I ever think I
would start a new shopping experience and our line after I graduated
and throw myself to the wolves. I thought I would go into buying or
fashion marketing of some sort since I had interned for a Product
Development firm that represented a handful of big brands while I
was in school and learned so much in so little time. I always found
the process of designing, to constructing a garment to selling the
actual goods intriguing.
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WHAT INSPIRED YOU TO GO THE MOBILE
ROUTE?

The idea hit me while eating at a food truck at school during

lunch with a classmate during our last quarter. I loved how
they were able to travel and build all this buzz from their
gourmet dishes. I thought “why not do the same with clothes
and create an experience”. I figured if people had cravings
for fast street food why wouldn’t they have cravings for a
comfy printed tee or a handmade turquoise necklace. Add
the convenience of the fashion-fix traveling to you and the
vision was complete. At the time since we were one of the
first and had no business model to reference by, Tyler and
I didn’t know the kind of monster we were about to build.
We just kind of went with it and evolved over time. We still
have pictures of our “Original” red truck (LOL).

HOW DO YOU CHOOSE BRANDS TO
REPRESENT IN THE TRUCK? WHAT CAN A
SHOPPER EXPECT?

Well, we really buy for our customers. Our girls love comfort,
quality and most importantly being on trend with a balance.

We really try to provide all those elements in choosing
the brands we carry. Our focus is really supporting
our local brands first then really digging to find some
up and coming designers. Shoppers can expect finding
something different everytime they come in one of our
stores. Our store is so small that every corner you
turn - you’ll find something new or unique.

YOUR IDEA WAS TRULY INNOVATIVE.
I'D LIKE TO CONGRATULATE YOU
ON YOUR RECENT ACCOLADE FOR
WINNING THE “INTERNATIONAL
INNOVATIVE CONCEPT OF THE YEAR”
AWARD BY RETAIL MAGAZINE. TELL US
HOW THAT CAME ABOUT AND WHAT
IT MEANS TO THE EXPANSION OF THE
f BRAND.

After coming up with the concept of a Mobile Boutique,
I knew that next step was creating something bigger
- than what we started. We wanted to keep the brand

alive by building the “Truck and Mortar” concept so we
- never want to lose touch of where we came from. We
want people to know that yes you are shopping in a
truck and yes this truck can move but it stays here
and stands as a store. Once we opened at Westfield,
there was so many eyes on us. It was Westfield’s
newest development and also Westfield’s first ever out
door shopping center so naturally competitors and
executives in commercial real estate had their eyes
~ on the center. I'll never forget when Rick Caruso of
the Grove and The Americana walked into our store
after opening, and said “well done guys”. Tyler and
I were so humbled on his comment and nervous at
* the same time. We were featured on GOOD DAY

' " \\ LA and BBC news as the top places to shop. About

b
L
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a month ago, we got a call from our leasing manager
and told us “Guess what, you guys just won Innovative
Concept Of the Year By Retail Magazine”. At the moment
Tyler and I were like: “wow all that hustle and bustle for
the past 4 years is finally being recognized”. We felt so
grateful that a big magazine like that would notice a small
business like ours. After that, we got calls from different
centers both nationwide and international. So opportunities
are endless. We are actually in the process of closing some
deals with some centers as we speak closer to beach cities.
The goal is to have one of these “Truck and Mortar” shopping
experiences world wide and let people feel our story and
have them experience how we originally started - grassroots.

HAVING EXPERIENCED THE TRAVEL
BOUTIQUE, I HAVE TO HAND IT TO YOU
FOR DEVELOPING SUCH A WONDERFUL AND
CREATIVE WAY TO SHOP. WHAT CAN WE
EXPECT FROM JD LUXE IN THE FUTURE?
MORE TRUCKS?

You can definitely expect more truck and mortars and more
of our mobile boutiques popping up at festivals and events.
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INSTAGRAM: JDLUXEFASHION
TWITTER: JOLUXEFASHION
FACEBOOK.COM/JDLUXEFASHION
FACEBOOK.COM/JDLUXETHEVILLAGE

SHOP ONLINE AND FIND LOCATIONS AT ’J '
WWW.JDLUXEFASHION.COM




LOVIN" SUMMEL

Dive in and experience the
pampered Summer that you
deserve.Treat your skin, hair
and body to the latest in sun
friendly products and flaunt
that sultry golden glow this
season has to offer.

Photography Alex Rosenkreuz Styling Angelique Cerniglia Model Jacqueline Olo (Freedom Models)Makeup Angeligue Cerniglia Hair Cassi Young-Paxton
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Unlock the Secret to
#LustworthyLocks

PEOPLE CAN’T STOP RAVING...

“I haven’t seen my hair this shiny in years...
this is a first!”

“My hair went from fried to fabulous in an instant.”

“This product works miracles!”

“It restores the shine... it looks like | just got my
hair colored and | didn’t!”

NEW
K-PAK COLOR THERAPY

LUSTER LOCK

instant shine & repair treatment

¢ Megawatt shine & stunning color vibrancy in just one treatment
¢ Dramatically stronger, healthier locks with every use

¢ Protects hair against styling abuse, making it 9x more resistant
to breakage*

*Against combing breakage on damaged hair vs. a non-conditioning shampoo.

For a FREE SAMPLE or to buy go to J0ICO.COM

the JOl of healthy hair B3 G @ W &

©Joico® Laboratories, Los Angeles, CA 90042-0308 HAIR: Joico Artistic Team  COLOR: Denis de Souza PHOTO: Hama Sanders



by Andrea Cansler

corching heat, regular blow-outs, and
/| | excessive processing have your hair
§¥ foeling the burn”? Or maybe dramatically
it r-qualified, “TERRIFIC” hair products
ren’t, delivering on their promises?
he tithe has come to vote no on frizzy,

«¢d summer tresses! Make your hair great
ih with a collection coiffure-curating
a};’es deserving of your beauty ballot.

N /ANN| PHILLIPS
! |
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Matte Waves Texture Lotion

Get salt-spray waves, sans

dryness. This medium-hold

lotion coaxes matte-textured

ieciness out of even the finest

_~" hair, adding grip to styles and

a beachy allure.

$42 neimanmarcus.com

GHD
Birds of Paradise

Hairstyler

Vibrant graduated
hues give the GHD
17 protessional styler
and its coordinating
heat-resistant mat a
beautiful look that
captures the essence
of paradise.

$225 nordstrom.com
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PARIS
SOINM NATUREL DU CHEVEU .

KERASTASE

Incroyable Blow-dry
Endless looks with our
" first-to-market ground
\ breaking Couture
Styhng innovation.
Miracle heat-sensitive
- microwax technology
. allows the hair to set
W and re-set styles with

L’HUILE DE LEONOR GREYL |

G

TREATMENT BEFORE SHAMPOO
FOR DRY HAIR, COLOR PROTECTION
FROM THE SUMN AND WATER
ease.

_ CONT 95 mi %%{OIZ\IOR GREYL $40 kerastase-usa.com
wile
Use it as a pre-shampoo treatment \ ﬂ \

|

for dry, over-processed hair or

smooth on before you hit the pool ’ ‘
or beach to protect your hair from
the drying and damaging effects of
chlorine and sea salt.

$59 nordstrom.com

1 Lock It Weather Control
Haz’rspmy

Delivers a lightweight mist
that locks out humidit
while locking in smoot
style for up to 48 hours.

$3.86 walmart.com

MASON PEARSON
% Miz Brush

W This cult classic brush offers
maximum control for detangling
W while distributing oils, giving
N hair a natural healthy shine.
S $205 neimanmarcus.com
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g JOICO
Revitaluze Bio-

o nRK WVE R+CO Advanced Restorative
e REDKEN Treatment :
A ark Ave Blow-out Balm C &r F Luxurious restorative
««  For those of you who Urvaceots @SN CEN hair treatment which
AUME amo,
ettt simply cannot bear to Lew ... Lightweight Cleanser revitalizes, nourishes
go out with anything less o ==*e.) Formulated with sugar and repairs. Hair is
than perfectly blown-out .t | cr stals, moringa oil and left supple, stronger,
hair, there is Park Ave. It el U filter, this high-foam, healthy and frizz free
coats the hair to protect P lightweight cleanser with a glossy shine and
it and contains light hold P - provides moisture from infused with moisture
§ for a little bit of body. Ly - root to tip. for superior softness and
¥ $28 neimanmarcus.com \ % <% $34 ulta.com flexibility.

$29.99 luxabeauty.com



BISOUS BEAUTY

\ Coconut Illipe Hand and Nail Balm

Packed straight-from-the-earth
ingredients including illipe butter
and sea algae to firm and plump
parched skin, while a blend of
coconut and other natural oils
heal and hydrate for hands that

“““\““é““\' are smooth, soft, and healthy as

\!‘ COMODYNES can bo.
B\,“ ‘“““'( Radian Glow Instant Body $20 beauty.com | R
1:.‘\9\“‘“““‘" Bronzing Gel
‘%‘1\“\1\ @ This fast—absorbinf gel

o .
provides a natural tan
’;“‘?""g‘?’ while moisturizing and
%4:" enhancing skin brightness.
S $23.99 comodynesnet

/ ile summer is the time for lovin’, the summer heat and

. exposure can leave skin parched, dull, and craving a little
TLC. Our Bisous staff did the scouting for you, and “swiped
right” on a gamut of goodies that will make your proverbial

skin swoon! These head-to-toe skin savers leave your skin

supple, sexy, and smooth throughout the summer heat.

5

7 Andrea Cansler

@SuthertandViodels make A

@ \ noon Eogar Alen swim Bel affer '.o‘
rie SLIn m . }
= cint ol v "epaj £
= TALIKA s et . 45,‘;»1\\."‘ r :-.
Enzymes A fter-ffgun Ma“sk 4 A ‘m‘.\c‘cg &
cting an an effective “secon PO e &
T ‘ Iskin” ori1 yé)ur face this ma}slk v\i“:ﬁc\ﬂ“ DERMALOGICA —
- restores hydration, improves the o \ £
~ appearance of fine lli)nes, and oﬁ“‘“\’:&%' Soothe suﬁ1 ﬁierfd%é?egggg m“
~cools the harsh events of sun and «}3"“2&‘-" A - . v
environmental stressers. ﬁv‘(‘fﬁ“““ gﬁghtgggtﬁggtpacé%gcfosg E 5
o
$12 nordstrom.com SKINCEUTICALS  reduce heat and stinging
Advanced Pigment Corrector \ for Scorchgd skin. L
Clinically proven and tested on A $33 dermalogica.com

all ethnicities to improve the
appearance of stubgorn skin o B
discoloration and uneven skin .«'"
tone as it boosts the appearance

of radiance.

$90 skinceuticals.com
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ESTEE LAUDER ‘/' h ‘]

Advanced Night Repair Eye '

Rich, silky, gel creme leaves the ge= iy
entire e %e] grea looking more I{EE LAU DEH

youthful, vibrant and brighter.
$58 nordstrom.com

ESTEE LAUDER

Advanced
Night Repair Eye

STEMOLOGY

Cell Renew Sunveil Complete
Multifunctional, 3-in-1 formula,
delivers deep hydration to
skin, defends against harmful
UVA/UVB rays, and evens the
appearance of skin tone while
c}ieating a “soft focus” effect on
skin.

\\ $78 stemologyskincare.com

ELTA MD

UV Clear

B Broad-Spectrum SPF
----- This oil-free spf helps

“ calm and protect
sensitive skin types prone
to breakouts, rosacea
and discoloration.

PHILOSOPHY

Take a Deep Breath $34 eltamd.com
Oil-free Ozygenating Gel Cream

This oxygenating moisturizer restores

and refreshes a dull, dry complexion el tﬂ
suffering from effects of a busy lifestyle.

$14 philosophy.com . IT‘ D

UV CLEAR
BROAD-SPECTRUM
philosophy: vou see life more clearly SPF 46
when you rake a moment to breathe. FROTECTS ACHES

oil-free
oxygenating gel cream

R FACIAL SUMSCREEH
!-_1'!."-:.':(-]112 non gras ux:.'génuﬂ‘ ¥ w

- yher proms I







photography Stéfanie Renoma +~ Art Direction

makeup Odile Jimenez
hair Kevin Jacolol
models Coline \lli:lgrm‘i' +Bara Marconova



Shirt ; Stédanie Renoma
Jumpsuit ; S1éanie Renoma
Underwear : Intimicimy
Tights : Waottord

Shoes : Casadai
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Shoes : Sandro
Undereear : Intimicimy
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Ring : Lydia Courteills
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Written by Bisous Lifestyle
Sex on the Beach, blow jobs and

screaming orgasms: One would think
we were pushing the envelope here
at Bisous. No, we're merely citing
some conjured infamous names of
sweet cocktails that usually start at
a local hangout and quickly turns
out a little hot messy. We’re here
" to enlighten and brighten your sexy
summer concoctions with names
that keep your dignity in tact by

g 1 L
& . - “.-..Th.’.:
Melon Kegs
1 whole watermelon
34 cup vodka
6 fresh mint leaves
1172 thsp white sugar, or to taste

1 watermelon Keg Tapping
$14.99 at Bed Bath and Beyond

]

Cut a thin slice off the flattest end to create a flat Place blackberries in bowl
bottom and pour creme de cassis
over..toss to coat. Crush
berries into creme add lime | e
juice and toss again. T 0

[ J
Cut the opposite end about 1/4 of the way down
to make the lid. Set it aside. Scoop out all of the

watermelon inside and set aside.
Measure 1 teaspoon of Lt

@
Poke or cut a small hole 1/4 of the way up from
the flat end of the watermelon big enough to fit
the tap and install the tap.

[ ]

To the scooped out watermelon, add vodka,
mint, and sugar. Puree using an immersion
blender or a regular blender and process until
completely liquid. Pour the cocktail back into the
watermelon and put the cut off top back on.

(
Secure the lid with 2 skewers or toothpicks on
each side.Serve the cocktail over ice.

Note: If you are unsure about the amounts, start with
1/2 cup of vodka, then add more if necessary. If the
watermelon is very sweet, no sugar may be needed.

Recipe originally inspired by KitchMe

berry mixture into bottom MpaEe

of shot glass or popsicle | adesi]

form and"pour process into
he top.

Freeze for a few hours until
mixture begins to solidify.
Place popsicle stick upright
in center and sprinkle
with mint. Finish freezing
overnight.



WE PARTY .

20 oz of Gambino Prosecco
1/3 cup of blackberries
4 0z of creme de cassis .
splash of lime juice
2 pinches of scattered mint
shot glasses
popsicle sticks

Double Cross Cooler
1.5 0z Doble Cross Vodka

Juice of 1/2 lemon | freshly squeezed
Freshly muddled cucumber
& mint leaves [be generous!]
1/2 0z agave nectar
ginger beer
soda water

)

f
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Meyer Sparkle Motion

1 cup of water

8-10 meyer lemons

1/3 cup of sugar

1 rosemary sprig
1 cup fresh meyer lemon juice, chilled
2 cups chilled process or sparkling wine
1/3 cup chilled Vodka

\

3

Combine first 3 ingredients Mix & muddle all
into a microwave safe liquid ingredients in a glass or - o
measuring cup. shaker. w
o J
Microwave at High for 2 Pour over ice & top with
1/2 minutes stir until sugar ginger beer &a splash of
dissolves. You can also do soda water.
this on a stove top it just PY . |
takes longer. Serve with a cucumber Pt |
[ wheel & mint sprig. =k
Let stand for 10 minutes =

then toss the rosemary
sprig. Chill.
L

Combme sugar mixture,
gmce, vodka and prosecco.
erve |mmed|ately over ice.

EFBHH ilanoan
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photography Malte Griiner

styling Carmen Pena

Nelile)

beauty Yhm Love model Raquel San Nicolds assist Christopher Weis
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AT ITS VERY\BEST
5EXTRAOR”INARY ,/ILLAS Tﬂ VILLASOLACABIATI.. 2 T
CALL HOME IN ITALY RIGHT Now T

Written by Shane Fonner

If one who doesn’t travel only reads one page of a book, then consider this

the most outrageous Cliff Notes imaginable. Italy’s bountiful countryside and
overwhelming coastline offers countless aesthetically pleasing escapes, and

what better way to spend those days under the Tuscan (and Amalfi, Roman,
Napolitano, Puglian!) sun than in one’s own private villa. Whether traveling

with family, together with couples, or on a romantic (and very lavishly luxe)

sojourn with a special someone, Homebase Abroad (www.HomebaseAbroad. @ g7
com), an award winning villa vacation company, has an assortment of the most =
fabulous homes that can be all yours this summer, for your own, personal Dolce

Vita. ;

PALAZZO ALVERA ALTANA Here are the five most stunning villas
- on offer- Marcello Mastroianni would
be jealous.

TORREDICLAVEL




POSITANC

TORRE DI CLAVEL

With sweeping panoramic 270-degree views of the placid
Tyrrhenian Sea, this ancient home dates back to the 13th
Century and offers up to 13 guests the once in a lifetime
opportunity to live amongst the waves. With water
lapping at 3 sides of the home, guests will experience a
variety of indoor and outdoor entertaining options; from
dining terraces to centuries old stone pathways ling
to a private grotto and beach, morning views of Positano
and sunsets over the island of Capri, Torre di Clavel is
truly one of the most unique houses in the world, let
alone Italy.




CHIANTI, TUSCANY:

VILLA TRAMONTI

If you're going to stay in Chianti, you'd better stay on
a vineyard with an olive grove. Strewn over hectares of
rolling Tuscan hills, Tramonti offers the perfect blending
of modern and traditional, with a fully renovated
and reappointed interior that satisfies even the most
discerning traveler. Set atop a promontory, the property
offers unblemished views of Siena, San Gimignano, and
Monteriggioni- sure to not be forgotten for up to 14 of
your closest friends and family.




LAKE COMO:
VILLA SOLA CABIATI

Lake Como- Oooh, the name itself rings bells.
Purchased by Charles II, King of Naples, in
the mid-17th Century, the home remains in the
hands of his descendants, and is appropriately
stately. Don’t let the austere atmosphere fool
you- despite the opulent porcelain collection,
storybook setting, and historical importance,
Villa Sola Cabiati maintains a calm, cool
demeanor ideal for escaping frenetic city life. Let
the clean air and intellectual environs sooth the
soul, as you dine al fresco in your Speedo post-
dip in the pool house.
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Steps from da Fiore on the Canale Grande, immerse
yourself in a sultry palazzo life situated above the
touristic bustle of modern Venice. The Palazzo Alvera
Altana occupies the top floors of a private residence,
and enables the privileged visitor an uncommon vantage
point of 360-degree Venetian sunsets and bell towers

galore. Constructed in the 14th Century, the home has
remained in the same family for generations, and now
you, too, can experience the lavish sumptuousness of the
postcard perfect views from each window and various
outdoor spaces. Let the insider assistance of the house
staff direct y 0 secretive local spots- avoid the tourists
like you avoid the rising tides.
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DOLOMITES: SAN LORENZ0

For a slightly more private escape (and a private 18

ccolal), try the 4-bedroom San Lorenzo villa, nestled
atop the Dolomites. This stunning chalet sits on 27
hectares of UNESCO-preserved pristine nature, and
offers adventure seekers the chance to ski-safari or heli-
golf. I know what you're thinking because I'm thinking
it, too- “Holy shit.” San Lorenzo packs a lot of value
and up-to-the-minute amenities into a charming
package with an on-site pool and spa. While you’re up
there, head off into the woods to pick mushrooms and
berries with the staff, then hang around the kitchen
with a glass of wine during meal preparations.

Home Base Abroad’s truly extraordinary line-up
of villas offers unparalleled variety and singular
experiences. Go ahead- treat yo’self!

**All prices upon request via www.HomebaseAbroad.com **
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ove is fair and love is kind. Love has no

gender, country, or time. If this all stands to

be true, then why do we feel obligated and
compelled to defend our love?
An affair of sorts with a city who has been neglected
and destroyed many times over, but remains so
glorious! She is not aggressive but wants a lot out
of her life. She was born with courage, the courage
to live.
If the world is a theater then she is the Royal Box,
wanting to know what everyone else, all of you out
there, think of her. But the truth is, no one who is
in love ever wants to hear the truth. We only want
the approval of the world. We want everyone to see
what we see, the affirmation that you see it all with
no detail left behind.
A place of astonishing beauty, a place with a soul
and poetically tumbling walls. A sense of faded
grandeur, just as an old society belle...run down
and wrinkled, but full of life.
Itis impossible to live there without being stamped
by its character. Every corner of this place is a
hidden novel, ready to be read. That is the gift of
effortless authentic living.
Visiting this city is an adventure that awakens your
five senses by experiencing the art of slow living and
visual story telling. Waking up to the bells of her
many beautiful churches and walking on jasmine
scented streets, watching life unfold for yet another
day filled with the fusion of precious times and play
- another chance for unexpected discovery.
It is indeed eternal, yet unadorned, walking along
her streets and fall in love with everything all over
again.This is whatis so special about her, the infinite
opportunities this city offers...to love her again and
again. In the morning, the perfect cup of steaming
coffee is a ritual hard to miss. One must find their
own space within this city. Not following in the
footsteps of others, undecorating and unleashing
your mind from travel books and suggestions.
She is meant to be experienced through your eyes

ONLY!



She is wise and has lived so long, meeting her is an
unstoppable learning experience. Art, architecture,

food, and culture are her voice, singing over and over.
She has her own poem and never surrenders to the
conventionality of the world, and never will.

Her Piazzas, her fountains, her vespas, her pizzas, her
gelato, her Instagram friendly cobblestone streets...
are not the only reasons to fall in love with her. There
are the ordinary moments of life that unfold everyday
in her presence, the endless conversations heard in

tiny alleys as friends stop to hug, kiss, and talk as if

nothing else matters. IUs the classical music coming
through the windows in the morning, the same
windows you might have heard lovers argue from
the night before. IU’s the songs you hear in the local
bars as the crowd sings late into the night. IUs the
look on everyone’s faces when they greet each other
in the morning market. It is moments like these and
thousands more little details that makes a heart swell
and fall head over heels in love.

The layering of the past and present is evident on
ey turn of her domain...She is fragile, but strong.
She is liberated. She 1s Rome. But she is so much
more than just a city... she is LOVE!

Paiman and Sormeh are a mother

daughter design team and regular
el . o,

BISOUS contributors. For more on

Sormen Lifestyle, please visit their

website at SORMEHLIFESTYLE.COM
Readers may also find Sormeh Lifestyle
on facebook.com/sormehlifestyle ar
Instagram.com/sormehlifestyle.
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Some ofour f beauty finds work in magical ways... while t!
wourish, the the whole “getting ready” game that much e: you more
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1) Miss Spa SooTHING OVERNI
QUE
It’s all in the name - this lightweight masque is a heavy
hitter when it comes to delivering much-needed moisture to
skin that is prone to sensitivity or irritation. The gentle gel
formula is best applied generously and even then, you can get
5 applications out of it, based on our experience. The masque
absorbs quickly and offers comforting hydration through to
the morning, which makes it that much easier to hit the hay
and get that coveted beauty sleep your stressed skin has been
waiting for.$7.99
2) DuccaN Sisters LiresTINGS Buc REPELLENT
Bug spray might not be considered a “beauty” product for
many, but we say why not - when humidity is at play, it’s a
crucial step in a routine to protect skin. You’d never guess what
is the hero ingredient in this spray, but it’s organic catnip oil.
Nope, not DEET. Instead it’s a safe, effective solution that helps
keep unwelcome critters away. Plus, it also smells minty (read:
enjoyable) and not like strong chemicals. The brand is now proudly
available through BeautyKind and with every BeautyKind order,
you can direct 5% of your total purchase to a cause of your choice.
Sounds like a win-win to us. $27.00

3) YURRKU TaMBORINE CLEANSER

This gentle foaming cleanser cffectively removes makeup and is

directly formulated from the hand-harvested limes and lemons that are REV,

ative to Australia. These aren’ day limes, either - the combination of nectars fi ™ VI
native to Australia. These aren’t your everyday limes, either - the combination of nectars from il
Caviar Lime, Desert Lime, and Lemon Aspen allows this cleanser to even skin tone, exfoliate i
without any harsh friction against the skin, and awaken the senses oh-so-delightfully. While 3 = J
rinsing, skin immediately feels softer and smoother. If you need an extra pick-me-up to get 0,

ready in the morning, this might be your new secret beauty weapon (we can’t get enough of the

scent!). $28.00

4) Osmorics BLue Copper 5 PriME FoLLicLE BoosTING SERUM g
Healthy looking hair is a must, but when it’s summertime and it’s prone to being exposed to
chlorine, salt water, and who-knows-what-else on the regular, a little help can go a long
way. This hair serum gets its fragrance from lavender oil and its breakthrough ingredient
is Copper Peptide. The formula focuses on building up the resilience of hair follicles and
nourishing the scalp so that over time, hair is naturally stronger, more voluminous, and
healthier. $65.00 4
5) Giovannt Cosmerics CoorL MiNT LEMONADE SALT ScRUB \E}_ﬁ“{"ﬁfﬂ\h
As refreshing as a mint lemonade on a summer day would be for your taste buds, this salt g

scrub (with actual crushed mint leaves) will have skin feeling invigorated after just one use. nnted prrnet ¢ I

Thanks to a cooling blend of peppermint and nourishing essential oils, your skin will benefit SpF 30
from the dual exfoliating and moisturizing action (you won’t have to apply a body moisturizer
after the shower unless you really want to)- plus the deliciously scented fragrance that lingers
after each use. $13.95

6) Turive CAusEMETICS TRIPLE THREAT COLOR S’f‘ICK

If “Triple Threat” doesn’t scr fidence, we don’t know what does. This 3-in-1 color can
be applied to cheeks, eyes and lip e creamy formula ensures skin is hydrated and makes it

-1‘

easily buildable for color to be la
to cheeks, color stays on all day.
proudly vegan. $36.00 i,

') DERMA-E PURIFYING 2-IN- i
Regular (1-2 times a week) usc of
feel a pimple already starting to com
on your skin. Where other brands wou
properties) to the mix and includes a hig
in that part of the formula. The Activate
and bacteria, which decongests pores witl
based masks, this is an option that doesn ‘
$19.50
8) GLo MINERALS TINTED PRIMER
We all know the “no makeup” look isn’t
ordeal to create either. This tinted prime
out the natural glow in skin. Silky in texture,
discolorations. With SPF included, it’s strong

er intensity when desired. With one application
uilt-in brush for blending, this multitasker is

akouts at bay, and even when you may
ensure it doesn’t wreak total havoc
derma e adds aloe (hello healing
than only using water alonc
draws out impurities like oil

ry. Compared to other charcoal-_
 aggressive tingling sensation. %

*

sn’t have to be a huge 'JI
and helps to bring :I
and balance

A e
oundation. $36.00 Pl.l i = -

) IMAGE SkincAre DALy Hypratine Mo 5 "T"“ | —
oducts that are sold by professionals only aren’t as con C_I!'::I al Mas
worth every ounce of that effort to get your hands on i reoal Mask L

e of our favorite SPF products, including this one. Perfe B o e v &

i oo el clivaled Charoa 93‘)
fing even on sensitive skin - how many SPF lotions can say that? g o £
morning to offer a layer of protective and nourishing moisture - p :‘2 i : 689
in skin all day. Available for purchase through licensed aesthe B - 5

PS Hydrating Lip Plumper

search of a plumper pout without the injections route, GrandeL!
it when you feel a slight tingling in your lips while the plut
continued use of this lip plumper will result in fuller lips that 16
now also available in six new colors so you can skip having to [a
¢ who has time for that?). $26.95
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dress C/MEQ

hat KINAC

boots Gray City
jewelry Vanesza Moonay
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BISOUS

SUMMER:¢ |
O UM L Go bold with darkeree

expect. Blue or chic black, muted or mo

white & beiges, or throw back to the 705 Wil @

makeup: Dana Delaney @RexAgency, nails: Sarah Chue @EXi v .

hair: Ashley Lynn Hall @0OneRepresentsLA, model: Alexandria Yamaza .

photography Kate sZatmari

- }



Red Heels,
$25, gueriaincom

-
-‘...},*

LE VERNIS

DOLCE s GABBANA
!

I\[Z)oloe & Gabbana
Lava,
$27, nordstrom.com

i

Smith & Cult

— " Dior\bmisPokaDotsKiti Pastes, Dark Anemone, Subnorml,
$31, nordistrom.com. $29, quodi.com. $18, net-a-portercom.






photography Roxagg&g%@g%%
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don’t let them tame you

 . A LUXURY EQUESTRIAN
| ACCESSORIES BRANDA
N HANDCRAFTED IN THE
! USA

INSPIRED BY THE BEAUTY OF HORSES AND ENGLISH TACK

www.ateliercg.com



BISOUS TREND ALERT- ="

GRAY and feeling in control. Let loose
of the noose and have some fun with the
old standard. This is not your grandpa’s
decade '

BRIONI $S 2016 DIOR HOMME composit metal sunglasses $445 !'
MONTEZ RENAULT shaving cream $18 PANTONE lilac Gray
VICTORINOX SWISS ARMY altmont backpack $99
BOSE quietcomfort wireless headphones $350 |
THOM BROWNE hector dachshund jacquard swim shorts $290 |
CLUB MONACO two tone jersey t $70 !
. CATHY'S CONCEPTS monogram pocket watch $45
~ PRADA avenue slip on $620 www.nordstrom.com
o



























GOING SOUTH
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. Written feng Shelli Wrigh
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gar says it’s cool, it must be. Personally, it wasn’t the &
hat attracted us to CABO but the 2.5 hour flight out of

o promised R&R (rest and relaxation) that had us excited.

At first glance from the plane I was a little worried. A landscape -
of rocky knolls and desert sprawled across the plains before me.
“What was I doing here? Hawaii was just a few hours further and °
viola instant beauty.” My travel partner in crime and I would soon
find out why Cabo has become one of the premier destinations for

the West Coast Jet Set. We just weren’t privy to it yet.
photography Shelli Wrigh model Bianca Alexa styling Bailee Edgington
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After scurrying past the sea of time-share sellers and car service pushers at the airport, We popped a beer at the outside
bar and found our pre-ordered car and driver waiting for us. Most Villa rental can suggest someone they trust and use
regularly and most hotels have shuttle or car service into town. The drive to Cabo proper is about 20 - 30 minutes
through barren land that eventually meets the sea in the most luxurious way you could imagine. Expansive resorts
and gorgeous ocean views line “the corridor” freeway leading into the small resort town. Admittedly, the town itself
isn’t as fancy as the restaurants and bars that have come from elsewhere to populate the main strip but it does have a
charm to it. It is Mexico after all.

I believe the secret to Cabo is it’s amazing willingness to adapt to all that is popular North of the border. If you
want Ruth Chris, you have it. Cabo is pretty much like it’s american counterparts without the traffic. Proof in
point, the hills surrounding the town are lined with extravagant multi-million dollar homes in the prestigious housing
development of Pedregal. Homes which cater to the Star factor and business elite and offer stays that rival any 6 star
resort. We had the opportunity to stay in two. Villa Gran Vista a Cliffside oasis and the Villa Marcella with it’s
expansive beach front. If you can swing a villa it’s the way to go. The staff is helpful and eager to help you with your
plans and amenities. But if staying with a bunch of pals isn’t your thing I would suggest a romantic getaway at one of
the opulent 6 star resorts Cabo has to offer. My travel partner and I had the opportunity to experience both the resort
and the villa experience.

Two of which stick out being the close to town: Resort at Pedregal with it’s grand entrance and helpful staff, and the
off the corridor outside of town The Cape a Thompson Hotel. Lucky us!

We will be forever thankful to those who made our trip so memorable and extravagant.

If you're looking for a fun long weekend get away then Cabo is definitely it with it’s easy affordable airfare, great food,
spas, warm exotic weather and a safe environment to relax in.
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e RESORT AT PEDRIGAL

ALASKA AIRLINES from LAX to SJD (San
Jose Cabo) SFO to SJD, PDX to SJD, SEA to
SJD non-stop flights

VILLA RENTALS in PEDREGAL

http://www.premiercabovillas.com/ for high-end service
including daily house keeping and a helpful staff.

http:/ /www.cabovillas.com/ |
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ON CORRIDOR

Jor a more out of the city resort stay

LAS VENTANAS EL PARAISO
Probably the more exclusive
celebrity preferred property on
the Corridor. Servicing the likes
of George Clooney and Jennifer .‘*

Anniston on a regular basis. i

- C /#

LAS VENTANAS EL PARAISO ?

LAS VENTANAS EL PARAISO
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PALMILLA

What you would expect from a high-end luxury

resort. All the amenities anyone on a romantic A
vacation would want. Privacy, great views and quiet.

PALMILLA




THE CAPE

A Thompson hotel which provides the Cabo
traveler a different experience than your
standard Spanish style Hacienda type resort.
The Cape is chic, hip, architectural and every
room has a view.

THE CAPE




FAVORITE RESORTS IN GABO:

6 star RESORT AT PEDREGAL formally Capella
4 star ME by MELIA CABO (all-inclusive)
MELIA CABO REAL (all-inclusive)
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7" RESORT AT PEDREGAL

RESORT AT PEDREGAL
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ME by MELIA CABO
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FAVORITE RESORTS IN CABO:

Fun affordability
MAUROS sits off the beaten path not too far from the
main road it is a scrumptious local little place where
you can order a delicious fresh lobster tail meal for
twenty bucks. And don’t forget to try a Bulldog, as the
presentation is priceless!

Romantic
EL FARALLON at Capella which sits on a cliff down a
lantern lit path. It’s extremely romantic and a bit on the
pricey side but the atmosphere makes up for it.

Lively
NICK-SAN sushi. Sits right by the marina in town and
provides fresh delicious sushi that would give Nobu a
run for it’s money.

EL FARALLON
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ICK-SAN SUSHI

GLUBS

Well there’s the ever so popular SQUID
ROW which is a CABO legend. There
are also many bottle service venues
which have lined up the strip as well.
Take your pick.

Lastly, You don’t want to miss CABO
WABO. The restaurant and live music
venue is the brain child of the front man
Sammy Hagar who lives in Cabo and
has for years. The house band plays
Van Halen songs, a dj plays good ol rock
and roll in between sets and if you're
lucky you might catch a star studded
jam with Sammy Hagar and friends.

CABO WABO
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Come with us to the beach as our resident foodie couple Chef
Christopher Turke and Restraunteur Jan Peterson show us
how to make an amazing paella that will have your beach
ddies not only raving about but craving every time they
e a campfire.

”.,

’
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or those of you who have not had the

opportunity to enjoy both cooking and

eating Paella it’s time for a change or
as we like to say “an awakening”. Paella is
a Spanish dish usually prepared for larger
groups and made of rice, saffron, Spanish (not
Mexican) Chorizo, smoked paprika, chicken,
seafood and anything fresh and available in
your region of the world. Paella was originally
the Valencian poor mans meal and was made
from any ingredient in season. In the coastal
regions it would be seafood, in the mountains
it would be rabbit but always with the basic
ingredient of rice which is one of Valencia’s
staple crops. Because this dish is so versatile
and flexible you can easily make it vegetarian
by simply adding any fresh and local produce
and using vegetable stock instead of a chicken,
fish, or shellfish stock.
For best results we strongly suggest you
purchase a Paella Pan. Paella pans,
sometimes-called  paellera’s are made
especially for the job. They are round, open metal
pans, which are approximately 2-2.5 inches deep. These
pans spread the heat and withstand cooking over hot
coals. Paella pans can be made of carbon steel, stainless
steel or enamel and have two handles which allows you
to transport it from the fire to the table and serve. The
material, shape and shallow depth of the pans are what
make them perfect for cooking rice, which is the focus
of the paella.
For Larger Groups use anl8-inch paella pan which
makes up to 12 servings, or go bigger with a 24 inch pan
which makes up to 19 servings. You can also reduce the
serving size by half when using a paella pan without
negatively affecting the quality of the paella.
There are literally hundreds of ways to cook paella
and every cook has their own favorite recipe. Here’s
our basic recipe, but again the ingredients change from
season to season-based on availability of fresh local
ingredients. (Our recipe will serve 12 people depending
on how hungry you are). Jan and I enjoy cooking this
dish outside over an open fire because the shape of the
paella pan creates a vortex and draws the wood smoke
back down to the surface of the ingredients creating a
wonderful smoke flavor. We use a stainless steel rack

WE PARTY

Written by Jan Peterson and Christopher Turke

(like the one on your BBQ at home) that we evenly
balance on river rocks that we place around our bon
fire pit. Be sure to have plenty of small pieces of wood
already handy before starting this dish. Half of the fun
is collecting and gathering all your mis en plas you need
for this dish right down to the wood.




WE PARTY [
INGREDIENTS:

Large pinch of saffron( about 25
strands)

3 Tablespoons smoked paprika

3-4 Tablespoons olive oil

1 cup dry white wine for the rice
and 1 cup for you the chef

1 large yellow onion, finely diced

2 cloves garlic coarsely chopped

1 green bell pepper julienned

1 red bell pepper julienned

3 medium-sized tomatoes diced

% 1b. Fresh peas, and or green
beans

12-15 U15 (size) prawns : s
% 1b. manifa (SEnaH) clams E‘l”h"mdu-",bmaml“
% 1b. mussels : 8 por i
12 chicken thighs with the skin on ARROCERIAS ANTONIO TOMAS, 8.1,
Y 1Ib. Spanish dried chorizo sliced %

into % inch coins

4 cups rice (traditionally medium
grain rice like Bomba or Arborio)
8-10 cups of chicken stock, fish
stock, shrimp stock, or vegetable
stock heated to a boil

salt and pepper to taste

Garnish with fresh chopped parsley

PREPARATION:

MUSSELS:

Wash the mussels, removing the
beards. Throw away any that don’t
shut on contact with water or when
squeezed.

CLAMS:

Wash in water and then put in a
bowl with some salt so they purge
any sand left in them. Throw away
any that are open.

PRAWNS:

You can use either peeled or non-
peeled. We prefer to peel them
ourselves and then use the shells to
make a stock by boiling in water for
about ten minutes. Save the liquid
and add later instead of water.

VEGETABLES & HERBS:

Wash and chop all produce.
CHICKEN:

Wash and pat dry chicken thighs.
Once dry season your chicken with
salt and fresh cracked black pepper
and smoked paprika.

COOKING TIME:
50-60 min, not including Prep time
and fresh stock.



When your fire is right (on the downside of a heavy flame just as the coals/wood are totally hot and glowing,) place
your pan in the middle of a bridge made with the rocks. The pan should be about 6-8 inches over the flame. You will
need to bring with you a large pot that you will use to heat your stock. Place the pot with your stock in it on the grill
to heat up before you start the whole cooking process. In the paella pan add about 3 tablespoons of olive oil (good
time to check that your rack is stable and level), let the oil get hot, add your chicken skin side down, and fry until nicely
browned on both sides, about 10 minutes. Remove the chicken, add the Spanish dried chorizo, saffron, onions and garlic,
sauté for 2 minutes, then add the tomatoes red and green peppers, smoked paprika and some salt and black pepper,
add one more drizzle of olive oil and then add your rice. Toast ingredients for about 2 minutes then add your wine and
reduce. Now you can slowly add the HOT stock. Stir in the stock one ladle at a time SLOWLY until it is about % gone.
Arrange the chicken thighs back into the pan. DO NOT STIR THE RICE ANY MORE AFTER THIS STEP. It is
important to control the fire, just an even heat with no or very little flame to allow the rice to cook through. 10 minutes
later add the shrimp, and arrange nicely. Then 3 minutes
later add the mussels and clams and cook for another 5
minutes, or until they open. Finally add the peas or green
beans. Cook for another 5 minutes then taste the rice to
see if (A) it is done mainly the chicken (B) it is seasoned
properly, and (C) the rice does not need more stock. When
the rice is done it will have a slight burn underneath, this is
called “socorat” and is considered the best part of the dish.

Take it off the flame and allow to cool for 5 or 10 mins

(If the rice hasn’t cooked completely then cover it with
newspaper and add a little water on top, this allows the
top rice to cook through without adding more liquid to the
already cooked rice underneath). Then finish with the fresh
parsley.




WE PARTY I

SANG

Nothing says beach party like a few
pitchers of Sangria. Sangria is a
fruit-based wine “punch” with its
traditional heritage well rooted in
Spain. Typically, sangrias are made
with red wine, fresh seasonal fruit and
club soda or citrus flavored soda. It’s
as easy to make as it is to drink, Enjoy.

INGREDIENTS

(makes one pitcher)
1 Bottle of red wine

1 lemon cut into wedges . -'f ; i

1 Orange cut into wedges = e
2 Thsp. sugar - ' L =
1 Shot brandy ' 2 ’“

2 Cups ginger ale or club soda =

PREPARATION:

Pour wine in a pitcher and squeeze the juice wedges from the lemon and orange into the wine. Toss in the fruit wedges,
remember to remove the seeds, and add sugar and brandy. Chill overnight. Add ginger ale or club soda just before
serving.

Now all you need to do is remember the sunscreen and enjoy your party because once the cooking starts you will have
more hands asking to help than you need.







SHELLI WRIGHT - EDITOR IN CHIEF
CREATIVE DIRECTOR

Shelli Wright is a Fashion Photographer residing in Los Angeles, California.

After obtaining a BS in Journalism Shelli continued her studies in Paris at
Parsons School of Design. It was that stint in Paris that inspired Shelli to follow
her passion for Fashion and she began shooting models for agencies in Paris,
London, NY and of course back on the west coast in her home town of Portland
Oregon. Now working over 15 years in Southern Cal, Shelli decided to enlist
director/editor and partner in crime Christopher Robin Bredesen to start what is
now Bisous Magazine. A platform for other creatives like themselves to forge
relationships and friendships worldwide and put out what they think to be a pretty
bitchin’ mag.

http://www.shelliwrightphotoworks.com

CHRISTOPHER ROBIN BREDESEN - EXECUTIVE EDITOR
CO-FOUNDER

Chris began his career in documentary film over 15 years ago following dirtbag
skateboarders around the world. Thus began his passion, thereafter continuing
his studies and receiving a B.A. in Journalism from the University of

Oregon. He is an award-winning editor and has worked in the commercial,
feature, TV, and documentary genres. For the past 9 years, Chris’ focus has
been on fashion and beauty in both print and film.

www.bredesenproductions.com

ANDREA CANSLER - BEAUTY EDITOR

Andrea brings over 12 years experience in medical dermatology, beauty, and the
entertainment industry. She is a writer, comedian, and lover of all things aesthet-
ic: a twisted “Dear Abby” of the beauty world. She loves: the movie “The Jerk,”
red lipstick, and animals. Hates: driving backwards & when people don’t say
“thank you.” Indifferent about: tap water.

SEBASTIANO MARINO - WEBMASTER

Euro transplant... like bikes.




AUDREY BRIANNE - FASHION CONTRIBUTOR
Audrey Brianne is an LA-based full-service wardrobe stylist withke#
in the heart of West Hollywood on Sunset Boulevard. Her career boasts work
experience at renowned companies such as Tommy Hilfiger, Betsey Johnson
and People’s Revolution, a fashion design degree from FIDM and styling

endeavors in both New York and Los Angeles.

LILA JOY GINSBURG - ART DIRECTOR
“Joy of all trades” conquering the world one horseback/adobe/acting/marketing/
arts project at a time. Or all at once, whatever the job calls for.

NATALIE DE GROOT - FASHION EDITOR

Is a fashion designer born and raised in Los Angeles. After designing for
successful lines Natalie now freelances as a design consultaht and is currently
working towards releasing her own clothing line.

PAULINE MA - EDITOR AT LARGE

Writer, editor, and digital communications professional specialized in beauty,
fashion, and lifestyle. Despite working in digital, she is also an overwhelmingly
passionate paper goods enthusiast. Find her being a flaneuse, finding new #nomz,
and listening for good stories in New York City. www.paulinema.com twitter/insta-
gram: @paulinelma




GUEST LIST

SORMEH SALIMPOUR writer

Sormeh Salimpour is the co-founder and creative director of Sormeh Lifestyle. Her work
experience includes a long-term internship at fashion PR firm People’s Revolution, as
well as assistant to celebrity stylist Monica Rose. Sormeh prefers daisies to roses and
believes that no look is complete without the perfect arm party.

PAIMAN SALIMPOUR writer

Paiman Salimpour is the co-founder of Sormeh Lifestyle and is one of California’s
cutting edge lifestyle designers. She is known for her out of the box thinking combined
with an extraordinary sense of imagination and wonder. Paiman prefers globe trotting,
books, and living in a roofless ruin over the perfect adobe.

ALEX ROSENKREUZ photographer
Alex Rosenkreuz is an LA based fashion photographer. In his free time, he and
his wife enjoy spending way too much money on coffee and green smoothies.

JAN AND CHRISTOPHER TURKE writers
A recently wed chef and restauranteur power couple who'’s love of fine dining and
wine brought them together. Jan and Chris are regular contributors.

TABITHA PEREZ art department

New kid on the block hailing from the East Coast with a cocktail of artistic endeav-
ors in tow. Tabitha is doing anything and everything she can to just... make art.
She doesn'’t have a lot of free time, but when she does, she likes to drink martinis
with her friends in low lighting. Namaste.
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